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Driving Customer Loyalty:
The Power of Purchase Intelligence

CAMPBELL SHAW
HEAD OF BANK PARTNERSHIPS



Loyalty through
two lenses
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Scaled advertising platform with trusted bank partnerships
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Consumer privacy is top of

Banks depend on consumer trust
Bank data is extremely sensitive
Consumers are looking for stronger protections

Cardlytics’ solution: deliver relevant marketing
while respecting consumer privacy
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ANYONE WHO HAS EVER USED FACEBOOK
MAY HAVE HAD THEIR DATA HIJACKED,
MARK ZUCKERBERG ADMITS

How Calls for Privacy May Upend

Business for Facebook and Google

EUROPE'S NEW PRIVACY LAW WILL
CHANGE THE WEB, AND MORE
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Real bank accounts, real people, real sales

BOTS DON’T HAVE BANK ACCOUNTS

Bank “Know Your Customer” regulations ensure
ads will be seen by actual people — not bots.

$4.5B
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WE MEASURE REAL OUTCOMES

In sales driven from Cardlytics Direct
marketing rewards in 2018




The power of Purchase Intelligence™

Discover Drive Sales Measure
Understand market Acquire new customers Track the campaign’s
potential and pinpoint and improve loyalty impact on actual online

ways to capture share from current buyers and in-store sales
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We provide a whole-wallet view of consumer purchases

'l cardlytics

You know when your We know when they

customer makes a make a purchase at
purchase at your store any store
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Purchase Intelligence
helps banks

drive loyalty



Purchase Intelligence makes
better bank customers

$240M+

INCREASED DIGITAL INCREMENTAL CARD CASH-BACK PAID TO
BANKING ENGAGEMENT SPEND CUSTOMERS
LIFT IN LOGINS FOLLOWING INCREASE IN MONTHLY
FIRST ACTIVATION SPEND AFTER FIRST

REDEMPTION



Banks will innovate or end
up as sidelined



There are a range of Wallet features that bring Banks and Merchants
together in the consumer journey

Digital Loyalty
Wallet

Order Ahead Pay with Points

Digital receipts

Merchants

Banks

CDLX Direct -
Merchant

Hotel booking /
BN Offers

Merchant
category /
product-level
offers




Data will be the source code for mutual benefit
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Banks

Merchants

Leverage the Plugged in Platform
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